Top 5 Website Mistakes

Authors Make
(and How to Avoid Them)
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Your author website is more than just a digital home—it's your online

storefront, your brand ambassador, and one of your most powerful tools for
connecting with readers. But even the most talented authors can fall into

common website traps that hurt visibility—and ultimately, book sales.

Let's explore five of the biggest mistakes authors make on their

websites—and, more importantly, how to avoid them.




MISTAKE #1

Neglecting Mobile Users

THE PROBLEM:
Over half of all web traffic comes from mobile devices. If your site isn't
mobile-friendly, readers may leave out of frustration, never to return.

THE FIX:

Choose a responsive design that adapts seamlessly to any screen size. At
Being Wicked, every site we build is fully optimized for mobile—and our
upcoming Novel Sites templates (launching soon!) are no exception. Whether
you work with us or another design team, make “mobile-friendly” a
non-negotiable requirement.

€ 9 € kathleenduvalnet %

KATHLEEN DuVAL

ABOUT BOOKS ARTICLES MEDIA EVENTS CONTACT

NAT Iy
; /
‘\1‘.‘ / /¢ )NS

—— J
e 0L/
KATHLEEN . K :

i ﬁb §

NAT Iy
’ /
NAT( IN.S

= 7@((}//-4 D T T e Crs e
£
| NAaTIVE
NATIONS
o e “A magisterial overview of a thousand years of
X - . . . 3
NATIVE HME‘" i P Native American history. . . DuVal foregrounds
e wat Sre frt
IN NORTH Y Nalive perspeclives, Nalive purposes, and the

EXAMPLE: Kathleen DuVal's site automatically adjusts/responds to the device being used, whether
desktop or mobile for a consistent experience.




MISTAKE #2

L.ack of a Clear Call-to-Action
(CTA)

THE PROBLEM:

Visitors don't know what to do next—should they buy your book, sign up for
your newsletter, or follow you on social media? A lack of direction means
missed opportunities.

THE FIX:

Add prominent CTAs throughout your site, such as “Buy Now,"” “Learn More",
“Join My Newsletter,” or “Read an Excerpt.” Place them strategically on your
homepage, book pages, and blog posts. For newsletters especially, keep the
sign-up visible in multiple spots.
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EXAMPLE: Sarah's homepage focusses immediately on her book with a prominent CTA to “Buy the Book"




MISTAKE #3

Overwhelming or Disorganized
Design

THE PROBLEM:

Too much clutter, inconsistent branding, or hard-to-read fonts can confuse
visitors and make your site feel unprofessional. Sure, you can't judge a book
by its cover—but let's be honest, a great cover is often what draws us in.

THE FIX:

Stick to a clean, cohesive design with easy navigation. Use consistent colors
and fonts that match your author brand (if you haven't already read more
about why an Author brand is important, grab our guide).
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EXAMPLE: Although Henry Neff and Laurie Friedman write in very different genres, their sites use colours
and styles suited to their author brands in a clean and cohesive design.




MISTAKE #4

Missing Essential Pages

THE PROBLEM:
Visitors can't find the information they‘re looking for, like details about your
books, your bio, or how to contact you.

THE FIX:
Ensure your site includes these key pages:

e Homepage: A welcoming overview with links to your latest book or
newsletter.

e Books Page: Dedicated sections for each of your works with cover
images, blurbs, reviews, and buy links. Include links to all the major
booksellers: Amazon, Barnes & Noble, Bookshop, Powell’s, etc.

About Page: Share your story, your inspiration, and a bit of personality.

e Contact Page: Include your contact information for reader inquiries
and media requests.
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Quentin Coldwater is a high school senior. but he's still secretly obsessed with a series
of fantasy novels he read when he was little. about the adventures of five children in a M A E I c I A " s
magical land called Fillory. Compared to that. everything in his real life just seems gray e 3
and colorless. That changes when Quentin finds himself admitted to a very secret. very P

exclusive college of magic in upstate New York, where he receives a thorough and

rigorous education in the practice of modern sorcery.

But magic doesn't bring Quentin the happiness and adventure and meaning he

thought it would—until he and his friends make a stunning discovery: Fillory is real. The

Magicians is a grand, glittering fantasy that reinterprets the grand tradition of C.S. Lewis
and JK. Rowling in a brilliant novel for adults.

The Magicians was a New York Times bestseller in both hardcover and paperback. It
has now been published in more than 25 countries and adapted as an hour-long TV
drama on Syfy.

BUY THE BOOK

EXAMPLE: Lev Grossman's navigation is clear and simple including additional pages specifically for his
journalism work and movies/TV, but the core pages are all there.




MISTAKE #5

Ignoring SEO (Search Engine
Optimization)

THE PROBLEM:

Your site doesn’t show up in search engine results, making it harder for
readers to discover you.

THE FIX:
Use basic SEO practices:
e Include keywords in your page titles and headings
e Add alt text to your images to help search engines understand them.
e Write blog posts or content that includes relevant keywords for your
genre.

BONUS TIP

Avold Doing It All Alone

Creating a professional author website can feel overwhelming, but you don't
have to do it solo. If you're unsure whether your site is hitting the mark—clear
CTAs, clean design, mobile-friendly layout—we offer a Free Website Audit
for Authors. We'll review your site and share practical, brand-specific

recommendations. If you are interested, get in touch.
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CONCLUSION

Let’s Make Your Website Work
For You

Avoiding these pitfalls will help your website attract more readers, boost
book sales, and showcase your professionalism as an author.

If your site needs some love, we can help—it's what we do. And if you want a
ready-made, professionally designed solution, join the Novel Sites waitlist
for stunning, author-focused templates. Just email us with the subject line
“Novel Sites!” and we'll add you. We're excited to bring this service to new
and emerging authors!

///—\\\\A
P RN
/ A\

N

/

. © W A
\ ) A /
N\ TCarve st® S

\‘\ d

Wicked designs for good people

BEINGWICKED.COM
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